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|. Teaching Philosophy

Business Education in Secondary Schools

 Nurture students with basic business knowledge and skills
followed by practical applications

* Develop students’ positive values and attitudes in playing
the roles of consumers, investors, employees and entrepreneurs

 Promote cross-subject collaboration

* Encourage students pursue self-directed learning through
e-learning tools




Life-wide Learning
Learning by Doing

“Business education is based on academic fundamentals
and practical application.

Integration will make business subjects academically
stronger and academic subjects more relevant. ~ i
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Source:
Issues in the future development of business education in

Cj&ﬁin\g Kong secondary curriculum, Cheung, Cogent Education (2016), 3
y
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“Isee and | forget.
| hear and | remember.
| do and | understand.”
— Confucius

“Seeing is believing,
doing is knowing."
— Neil Beyersdorf

Infogragihic publkshed by Nedl Beyersdor!
Bekechn comin'neibeyersort




/~ [ ] [}
| II. BAFS Curriculum Plannin
,“’ ’ "
y \ — Other Learning Activities Learning Strategies
e j S3 Business Foundation ¢ YDC School-Parent- ¢ Online Pre-study
Company Program Assignments
s . Accounting Personal Finance - Key Business Financial . .
Topics SMEs & Factors . ) ) * Assemblies * Project
Equation Consumer Credits Functions Statements
* LEWOWA
Teaching ) . . )
. Q&A; Presentation;  Group Discussion; Problem-based learning
Strategies
s4 DSE Compulsory * Business Proposal ¢ Online Pre-study
Competitions Assignments
Topics Hong Kong Business Introduction to Basic of Personal Introduction to . LEWOWA « Youtube videos
Environment Management Finance Accounting « Project/ Book Report
Teaching o . . . o . . . o
. Individual work; Pair-work; Group Discussion; Individual tutoring; Scaffolding exercises with video
Strategies
. . * JAC P * Pre-study Assi If
S5 S5 Accounting Module S5 Business Management Module ompany Frogram s
* Business Plan * Youtube videcs
Topics Financial Accounting 1&I1 Marketing Management Financial Management Competitions
* LEWOWA
Teaching . . ) .
. Mastery Learning Mastery learning;  Quick Mark, Quick Demo
Strategies
S6 S6 Accounting Module S6 Business Management Module * After school remedial 2 (A1
class * Youtube videos
Topics Cost Accounting Human Resource Management
* Mock Exams
Teaching Mastery Learning Mastery learning; Quick Mark, Quick Demo
Strategies




School-based

Cater for Learner Diversity Strategies (

Strategies
Curriculum Planning
(both Basic and Advanced Levels)

Exam Paper-Setting
(Challenging Questions)
Group Activities in Class

(Cooperative Learning)

e-Learning

Catering for Learner Differences

Details
S6:
Less-able students focus on compulsory part content, while

students with higher ability emphasize elective part.

S3:

Bonus questions set in Uniform Tests & Exams

S4 & S5:
Heterogeneous grouping for discussing and solving application

questions in certain topics

S4 — S6:
Flipped learning (videos for  pre-lesson study & revision in

certain topics)

S3:

Entrepreneurship program for elite students

S4:
Revision scope of seen questions adopted in tests for less-able

students

S5 (Accounting module):

2 sets of chapter tests (easy & normal version) set for students



School-based

Cater for Learner Diversity Strategies (

Strategies
6. Extended Reading

7. | Alumni Tutorial Scheme

8. Graphic Organizers

9. | Pre-Lesson Study

10. Award Scheme

Details
S3:

Business-related articles shared in school-based notes

S4 & S5:

Book reports for holiday assignments

S6 & S5:

Supplementary lessons provided by elite alumni

S4:

Mind maps for chapter summary/ specific topics

S3 & S4:

Online quizzes after pre-lesson study

S4 & S5:
. Bonus marks awarded forstudents who submitted quality
assignment earlier

. Extended program referral to top students



| \/il 1. E-learning tools
g )é for students’ mastery learning

!\” ® Online Learning Platform — @
S(EhOO|OGY

® Youtube Channel —

Simon Leung - DSE BAFS
464 frsTREE - 35586 E

Online Lectures for HK DSE BAFS students.

® [nstant Q&A App -



https://www.youtube.com/channel/UCXDq7Us3B4pPzGwa2gtr0Zg
https://kahoot.com/welcomeback/
https://www.schoology.com/

Online learning Platform - Schoology

« Serve as a students’ learning resources platform
« school-based notes & exercises download

e exercise submission

 revision exercises with answer checking

« Facilitate students’ pre-study & revision

« Used since 2016 and accounts set for S3, S4 & S5 students

room iz
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User-interface of Schoology’s Classroom

Statistic of exercise results

Schoology Exercise (Student Demo)
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Simon Leung - DSE BAFS

464 iIsTEAE - 3558 R
Online Lectures for HK DSE BAFS students.

Youtube Channel

« Serve as a DSE BAFS video channel
« Teaching videos of ALL topics in BAFS Compulsory Part
* Questions demonstration of DSE Past Papers
« Teaching videos of Accounting & Business Management Modules

« 635 Videos; 464 Subscribers; Accumulated Watching Time 539,575 mins <l

 Facilitate students’ self-directed learning and in-class assignments

J DO YOUR \/\/ORK i“ -
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, User-interface of Youtube Channel Various playlists in different topics Youtube Video (Student Demo)



https://www.youtube.com/channel/UCXDq7Us3B4pPzGwa2gtr0Zg

Instant Q&A app - Kahoot!

Serve as a lesson conclusion/ quick drill
« MC quiz with instant feedback
« Real-time marks calculation

Check students’ understanding and give students follow-up

Enhance students’ learning motivation in competition [V

Adopted in S3 & S4 lessons

My Kahoot! Quiz List Kahoot! Quiz Sample — S3 Managing Money




E-Learning Survey (S3, 2016)

Survey done by Google From ‘ /
« 70% students agree that they are more committed to lessons after using e-learning tools.

* 76% students agree that they can learn BAFs more effectively by e-learning platform. \,f‘

*  95% students agree that E-learning can foster their pre-study preparation.

|
h 1. I can learn BAFS more effectively by e-learning platform, i.e. Schoology. 3. 1am more committed to BAFS lessons after using e-learning tools. 5. E-learning can foster my pre-lesson preparation. (20#E®)
N ‘ (20 Hi[EIfE 20 HI[GIFE)

9 (d5%) 10

9 (45%)




V. Junior Form Business Education

Self-designed Learning Task Activities in S3

l e ® Small & Medium Enterprises (SMEs) Interview (2016)

o, "R - Let students understand the operation of SMEs in different industries
] l.e. target customers, competitors, competitive advantages & difficulties

” e - 6 to 7 students as a group to interview SMEs' owners (family members)
el | . -
i 4 - Submission of a short report & video SME

0,0 : F i SMALL & MEDIUM ENTERPRISES

Mascot Design Worksheet @ Restaurant Mascot Design & 3D Modeling (2017)
= - Cross-subject collaboration with Computer Literacy

- BAFS: teach students the marketing strategy about brand mascots
ICT: teach students 3D-modeling technique

- Each student design their restaurant mascots under the theme of
different countries’ cuisines




Students’ Good Works

1. Small & Medium Enterprises (SMEs) Interview

53 Business ,Accounting &
Financial Studies (BAFS)

To understand the entrepreneurship of small
and medium enterprise (SMEs) by real cases in
Hong Kong business environment

Groupmati’s :Mary Siu
4 Amy Wong
/ Venise Wong
Lillian Lam
y. Yuki So
l Agnes Ngai
Esme Wong

R\

Background of Mr.Chan’restaurants
Kowloon Café , plrag e

Mr. Chan’s restaurant(Kowloon Café , &1t

&) has operated in the Kowloon District for about
20years. Mr. Chan owned two restaurants. Both of
the restaurants have their own features.

e

The first restaurant is a fast food shop. Fast food
shop was one of the old Hong Kong cultures. In the
past, there always had one or two restaurants near
an estate and provided services. Their customers
were neighborhood.

. The second restaurant is a coffee shop. It is a

nostalgic old-fashioned restaurant. They used this
to be the theme and made some menus for sign.

] 3

They mainly focus on breakfast time, lunch time and
afternoon tea time . Their restaurant is usually
closed on Sunday and general holidays.

About Kowloon Café, pa& &

Number of employees do the company have:

Mr. Chan has around 20-30 employees for two restaurants.

Start-up Capital:

His start-up capital was come from family savings before twenty years ago.
It's because they are managed by family inform of informal partnerships to
operate this two restaurants.

The business’s target customers:
Their major customers are officers, porters and construction workers.

The business's major competitors:

Other SMEs restaurants are their direct competitors. Therefore, they can
anly try their best, provide best services, suitable price and nice food.

Compared with large , the business competitive edge:

Their competitive edge is other restaurants are located outside of the
industrial area. In the industrial area, the shop rent is more cheap. Their
target customers are officers. Most of the officers will come out and have
their breakfast and lunch. Also, our competitions with large companies are
not very serious.

Difficulties the owner have encountered in running the business:

First difficulty is hard to find employees, like waiter and cook. There is very
fewer people to join in. This is the biggest problem for operation. Second
difficulty is how to attract more customers.

Observe:

From the design of Kowloon Café .
We can observe that it is more
classic .Compare to big companies
(MNCs)They provide a good image
of being close to the people , it
can attract more Hong Kong
people .

From the price of F #1114 We
can see that the price is more
lower than the MNCs that can also
attract more customers which are
officers, porters and construction
workers which do not earn a lot.

Conclusion

From this interview , Our findings are similar to the learning
material. We found that the characteristics of SMEs are similar

as they are owned and managed by their families ,they are
Local operation .Also the problem of Mr. Chan running the
restaurants which is hard to find employees is similar to high
labor turnover like the disadvantages of SMEs. Also they are
small in scale with low operating cost .

Although they did not have innovation ,but what they have are

classic and a image of being close to the people such as old
Hong Kong people .

This project is an extra learning opportunity for us to study a real

case of this topic in Hong Kong. It let us knew how BAFS
related to reality and our daily life


https://youtu.be/3JFY2OqvJJ0

Students’ Good Works
2. Restaurant Mascot Design & 3D Modeling
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Passing rate: Level 2 or above
ACC: Accounting Module

Academic Results Review - HKDSE \

Credit rate: Level 4 or above
BM: Business Management Module

Credit Rate Credit Rate
SLeung’s Class | HK Average | SLeung’s Class A HK Average
2014 (BM) 47.4% w 38.7% 94.7% m 88.3%
)J 2015 (BM) 60.0% W 27.2% 95.0% w 84.5%
// 2016 (ACQC) 55.6% w 43.2% 88.9% 90.6%
2017 (ACC) | T14% {{F  43.8% 1000% {0  90.9%




V. Diversified OLE Activities

For the development of proper values in playing the following roles

Consumers Investors Employees Entrepreneurs.

- Tung Wah Talks - Board game - YDC Program - Case Competitions

- Citibank Day Camp - Sim-life Q&A Platform - Company Visits - Entrepreneurship Program




For role of Consumer
1. Tung Wah Personal Finance Talk it ' #HEfAHE

« Talk in senior form assembly by social workers /

discipline consumption, saving and investment

A

« Promote the importance of

~
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2. Tung Wah & Citibank Day Camp HIF# 5 H=
Cj&//‘\ « A full-day experiential learning of personal financial management &%)

for 13 S5 students o —58 WRTEE 57 FRSRNEE
S ene 9% EERES T RS MERIEMNE S 2R
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For role of Investor
1. "Stock Trading Guru” board game W:iE 7 A £ i7EL

« Use board game to teach S4 the topic Stock Trading as an Investment in double lessons ,

« Helps students understand factors affectmg share price and stock trading procedures

f;Zs(;\ Manage your MPF Master your Wealth &0/ &S
idae

¥ « A 7-week life simulation online game with MC questions
)/ - .+ Cross-subject collaboration with Liberal Studies in S4
ﬂ Certificates and gifts given to over 50 students who have passed

:i designated life stages



For role of Employee
1. YDC School-Company Parent Program

« Partners with City University of Hong Kong Master of Business Administration : S
Alumni Association

« 3 workshops offered to S3 students emphasizing life planning with
company ambassadors’ life experience sharing

 Awarded 2016-2017 Best Performance of School-Company Partnership

BRE - SEOEREERE w

RRBAAHISNEEERIE » SPRERES  AHEESBRRASAA
IBHMREERRY - RIRERBAES LR MIAE  MERA=EA
FSHRBIEII © ATRRMELBSEL M SNHAS G BN «
5 IERAZNSERESE REAY—NEEFER  BRNEME
TP T R P EE (E R A BFIZRE o B MATAIER » RA =AY
SR © ENBRADNEEE * RPEIRRED TIELAEES » (IR
WARLIERAZWNLE @ MEBRBEABEMERTHARREA - BE
SRFIRRBRABDRAEHRNR DEMEEE - AIA0ER « EERFm - 2
REEREHSHERERIBRLEAND WP =RERNNBRDE—=
A ME DA E S R E R R IR RIT SRR B S -


https://www.youtube.com/watch?v=hfyt7kZMKvc

For role of Employee (Cont.)
2. Company Visits

* Help students understand the nature & operation of different businesses ' /

« Institutions/ Companies are as follows: VTC (54855, 2016/17)
— AlA Insurance Company N e
— Coca-cola e
— Philips Lighting
— VTC (Bank Teller Experience)
— Chow Tai Fok

| Coca-cola (S3, 2015/16)




For role of Entrepreneur

1. Case Competitions

« Train elite students analytical skills and entrepreneurship skills

« Competitions participated and completed
2015/16 :

— The HKICPA Accounting and Business Management

Case Competition (Level 2)

— Creative Virtual Business Plan Competition
by CityU College of Business

2016/17:

— HKCC Business Excellence Contest
(Celebration of Corporate Anniversary)

2017/18:
ﬂ — Wofoo Millennium Entrepreneurship Programme

\ ii ; (MEP XVIIl) (On progress)
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Proposal Sample 1

Proposal Sample 2




For role of Entrepreneur (Cont.)

2. Entrepreneurship Programs

« Develop students entrepreneurship spirit,, information technology skills, interpersonal Skl||S
and business ethics through experiencing the following stages:

— sources of funds searching o Ko T
: o ey Y | odramme
— product development and production e .

— sales and marketing

— bookkeeping and accounting
— company liquidation

% * Programs participated from 2015 to 2017
T AV N

— Junior Achievement Company Program (7-year participation since 2010)
for S5 students

¥ 4 i#-‘% %%mmwms Be

Inteqrated Services Centre.

Po Leung Kuk Youth Entrepreneurship Experiential Program 2016
R BEEEAIEEERE] for S5 students

/
ﬁ\% RE=f T REBRE ) B4EBRE—T 24 AISEEEE 2017 for S3 students




For role of Entrepreneur (Cont.) b
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For role of Entrepreneur (Cont.)
JA Company Program

« Submission of annual report and English presentation are required Y ,

«  Achieving corporate social responsibilities through charity donation of cash/ inventory -
« Student Companies from 2015 to 2017 are as follows

2015/16 Utopia Maximize Shareholders’ Wealth
HK$100 investment >> HK$160 total return

o

@7\ 2016/17  Hawker

ﬁ\ ’ 2017/18 Chillvibes

Best Offering 2" Runner Up
(School-based track) &S m EH

Breakeven after 2-day school presales
Expect to have profit in Trade Fair






https://youtu.be/ohoo9QsmxCk
https://youtu.be/cy5DGKnuC5s

VI. Whole School Activities

For promotion of business and financial knowledge

* Personal Finance Week (2016 & 2017)

- A series of business-related activities scheduled in one week

- reading articles - movie appreciation

- book exhibitions - board game tutorial class

- teachers’ sharing - lunchtime radio broadcast (English & Putonghua)
- themed assembly talks - mobile truck with mini games

« Learning Without Wall Program (LEWOWA) (2013 - 2017)

- A school-based learning program for students on top of normal class

- Self-designed business-related oversea study tours
with various learning tasks

- Tasks include student booklet, reflection, company study...



Personal Finance Week
2016/17

Personal Finance talk
Monday A§Embly




Personal Finance Week
2017/18




Learning Without Wall Program (LE\

Business-related Programme List

2013 - 2014

* Seoul
Business ,
Technology &
Cultural Journey

J

2014 - 2015

« Singapore
Business &
Cultural Journey

2015 - 2016

 Japan
Business and
Cultural Journey —
Go Okinawa!

J

2016 - 2017

e Taiwan
Business and
Cultural Journey —
Go Taoyuan!

J




LEWOWA Learning Task Highlight

1. Assessment guidelines and pre-trip worksheet

Stewards Pooi Kei College
LEWOWA 1516-26

Japan Business and Cultural Journey — Go Okinawa!

Assessment Guideline

Programme Assessment Framework

Criteria % Content Submission Date
Participation 10% | Attendance & Punctuality During the Programme
C ion 10% | C ion in cc tasks
Communication | 10% | Effective expression of ideas and listening
Conducts 10% | Self-discipline, obedience & sense of

. .
Learning Output | 60% Pre-programme worksheet Pre-program meeting (June)
B g I-Portfolio (E-class) & July (Wed) 12-00
-i % Daily Log-book 7 luly (Thu)
| Eclass Questionnaire 6 July (Wed) 12:00
LEWOWA Newsletter Article & July (Wed) 12-00
g g 2-minute promotion video 7 July (Thu)
£
Group Project & Presentation 7 July (Thu)
Bonus Extra | For “Group Leaders” During the Programme
5% or Assigned Photographer
/ ASSIGNMENTS

I Individual Assignment (25%)
1. Pre-programme workshest (5%)
* Short questions about Okinawa’s history and economic development

3. Daily Log-book (10%)
* Questions related to major visit site, and daily assessed by programme teacher

* File name: Name_Class_ClassNo_WS.doc

2. |-portfolio (e-class) (10%)
+ 200 words (Chinese or English] and 3 photos about most unforgettable experience

4. E-class Questionnaire (N/A)

\EAN, <

Stewards Pooi Kei College
LEWOWA 1516-26
Japan Business & Cultural Journey — Go Okinawal
Pre-programme Worksheet
Name: (hio, Hei lom (Helen Class: &Hope [ & ) Date: 8- ¢ - 2016
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LEWOWA Learning Task Highlight

2. Booklet with themed questions and self-reflection
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TP 4IRFIERIE ORION ? .
S 3 B - BRNUS RS R Bm_lb-b-1b
Sthool Tm‘p /Jw;yu//nmy AREONSIEE - Ko B : 1 S T EBAIH
ORION 184 1 T RERRIN TMEHT A ABSENNE - TL S BENEH 188 At T 4R 7
,@,jéﬂ%ﬂ:ﬂ. SR —A—TRONAIRTE - TR A R R R e - 1 L AUTRA Sl :
= vl AshTbinan Aﬁ( 'E I~ =7 g 2 {
—T: § g¥$ fﬁingﬁll rRrt R IRA RN - BIER ORON AT R 2AY SRR TERPEED ? (tESNDLRALN ? SLIBBATFHE - -
L ! 75 OYIOMZL"“’??&E%m“E B =38 A . ’K-f/% .;\/;7*&11 ih ’R'%'ﬂ 2@ q 1 TZ‘HW‘E;:
Ra&&%ﬁﬁﬂmkﬁ%%i@% o lion %5“\_;:; 7T‘>ﬁp . TL"“%"T\(ZI{' \r—wr
2016!6b25[130H °§@:ﬁ¢%%u§»é/§¢$m)mawa,w;;_ e el PR BEE 3 95
: ~ REERW S mO0mABD AN BAGEH | sk if i 12 i R : 1;}7“ iy
%4’24%’&% )éizfa‘u’" zfm%ﬁﬂ%% Er T \z 1ok, ﬂL MMTA Lﬂ o 4
2. MBI — mgfé;Em REEVREEEEBE? BEGALRE? § ‘Tg'ﬁz g =
BB R @ LS EEEHRHA l}ﬁ s ‘ RESROREED LESERRE ? : . S
% L‘\@&&,H\ﬂ\ﬁ:}g 0 Ilit'ﬁ*fj@i@@ ﬁi)ﬁi}'fa E"‘}L;V:" ‘ 1 m pp 5 L_ fé ‘T E’ i \ = 11 '5:L (/ﬁ; g
WRRQUEBELAMEB&ECHR [T MEEHEm, BRZE X 3 ALK
B Redrtm (A HEMOREELL | o1k, 8 t 1 ¢ YRTE ‘
BB PE s ERE Tk BB P 4B A UL gA"J?r 2 1~3 MEaY N4 < 1A
: - & | Zr Rl PR )
= Bhoek of 3\ (0 ) LRB . A, 34 4B 1 FHH T ;frgmﬁ d ;ﬂ;ﬁ; w7 M
, i R W% m%\n&%mw*ﬁ . " 1T it B
/(0w i ! BER (3) Wt (3 ) 08B/ ( .l
/1Y mge: 160625-S-0KA06 | = A

¥ £ 7 0 HIBIA ‘ (4 ) /g Y
\ N KA 7 5 f 1\ |
”.} P @A 4 > /M |



LEWOWA Learning Task Highlight

3. Small-scale Customer Survey with the locals/ foreign tourists

Part Il — Survey in retail area (No. of interviewee: 20 foreigners)
A. Conducted in International Street [ i 75 |5 {5/ Okinawa Qutlet Mall
B. Compulsory Questions X4
(1) age group HE
(2) nationality 4260 57 95
(3) average consumption " F5 HEHE)

(4) shopping list [ 5

Self-designed Questions X2  i.e. favorite brand/ shop & reason...

C. Photo or sound recording with foreigners




LEWOWA Learning Task Highlight

4. Business Plan & Promotional Video

Framework of Business Plan
(i) Company Overview
(i) SWOT Analysis
(ili) Company’s existing marketing strategies (4Ps

(iv) Suggestion for future development
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https://youtu.be/XvGFpFTR6Qc
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VII. Professional Qualifications

4 )\ DSE Marker of Business, Accounting & Financial Studies, Paper 1 & Paper 2B

> > | Postgraduate Diploma in Professional Accounting with Distinction,
The University of Hong Kong School of Professional and Continuing Education

Postgraduate Diploma in Education, Major: Business, Accounting & Financial Studies
The Chinses University of Hong Kong

Executive Certificate in Financial Risk Management (Preparatory Course for FRM Exam)
The University of Hong Kong School of Professional and Continuing Education

Bachelor of Business Administration with Honours, Second Class Upper Division
The Chinese University of Hong Kong

Insurance Intermediaries Qualifying Examination Paper I, 11, V Passed
Hong Kong Securities and Investment Institute Paper 1, 7,8 Passed




To conclude,

we may not be the top school
with bright students and appealing results.

We sow the seeds in students’ hearts
with positive value towards
consumption, investment, and entrepreneurship.

Livate j’fnﬂ/\/@a@@ & SRill
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Life-wide Leayning in Business
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